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The Incredible Hulks?

Brought to you by…

Raging retailers with enormous strength



Or Green Giants?



“We have therefore concluded that…the acquisition may be expected 
to have the adverse effects on consumers of those markets of higher 
prices, and reduced range of products, loss of choice and poorer
service…”
Competition Commission, Somerfield-Morrisons acquisition, 2005

“…an investigation into the supply of groceries by retailers in the 
UK…evidence of market developments and features of the market that 
may be preventing, restricting or distorting competition and thereby 
harming consumers.”
Office of Fair Trading, ‘The Grocery Market’, May 2006

THEY’VE   ALL   FAILED

Where’s The Real Actio
n?



These Guys…

BBC, 9 March 2006

…are incredibly successful.



Office of Fair Trading, ‘The Grocery Market’, May 2006



Raspberries (Spain) Plastic tray 946 39 No

Cucumber (Dutch) Soft plastic wrap 625 8 No

Onions (NZ) Soft plastic wrap 11774 10738 No

Parsnips (Spain) Plastic bag 964 48 No

Peppers (Dutch) Plastic bag 625 8 No

Leek (Spain) Plastic tray 6964 48 No

Avocado (S.Africa) Plastic, cardboard 6013 2072 No

Cherries (Italy) Plastic tray 1086 32 No

Tomatoes (Spain) Plastic, cardboard 964 48 No

Kiwifruit (NZ) Plastic, cardboard 11774 10738 No

Pork (Dutch) Hard plastic box 625 118 No

Lamb (NZ) Hard plastic box 11774 43876 No

Bananas (Costa Rica) Plastic bag 1408 2253 Yes
And an average shopping trip of 5 miles…

Mick’s Shopping Basket

Packaging Food Miles CO2 Emissions (g)

TOTAL 55565* 70696**

* Enough to travel around the world more than 2 times.

** Enough to power a PC for 42 days.



As Faith Fades in Free Trade…



Supermarkets:
Cathedrals of Sustainability?

RECYCLE



So What Now?
More competition!

But not just on price

But on the real green issues

But not just on quantity
But not just on quality

Who can deliver the most extensive range of Fairtrade products?

Who will win the food mile run? 

Who will leave the smallest waste footprint?

Will they?



Who will recycle the most ?

Who will sell the most local food ?

Who will sell the most Fairtrade products ?

Can the incredible hulks become the 
green giants of the modern world?




